= '

TaduniignEnadenisdiaduladenlduins emindiuivesduilan
Twewuiazmnulng - mduns njamwurmuns

FACTORS THAT INFLUENCETHE DECISION

TO USE THE SERVICE,

IN THE ZONE SAPANMAI-RAMINTRA BANGKOK
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Factors Influential to Consumers’ Decision to Choose Apartment Located within Sapanmai-Ramindra

Area , Bangkok Metropolis

Abstract

The objectives of this research on the subject of factors influential to customers’ choice to
choose service provided by apartments located in Sapanmai-Ramindra area, Bangkok Metropolis
were to study 1) personal factors of consumers in Sapanmai-Ramindra area ,Bangkok Metropolis,
who were target population under study 2) factors influencing their decision to choose an apartment
3)and compare factors influential to the decision to choose apartment based upon their personal
factors . Sample size used was 250 consumers . Statistics used in this study included both descriptive
statistics (frequency , percentage , mean, standard deviation ) and inferential statistics ( independent
sample t-test , F-test or one-way analysis of variance and multiple comparison test using LSD) .

Outcome of the study revealed that the majority of respondents were female , married , 21-
30 years of age , bachelor degree graduates , working as private company’s employees with monthly
income between 20,001-30,000 baht. Study of factors influencing their choice of apartment indicated
that the scores , overall , were high on a given rating scale. Considered separately, the scores on price,
place (location), marketing promotion , were highest while the scores on physical characteristics of
the apartment , service personnel and quality of service , were high. Study of factors influencing
consumers’ choice of apartment based upon their different personal factors did not show any

difference at 0.05 level of significance.




